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Video abstracts are audio-visual representations of a scientific abstract that a

researcher can use to complement an article. As a science communication tool,

they stand as a novel and exciting way to present scientific discoveries, explore

new formats, and reach new audiences. In this practice insight, we share the

experience of creating a video abstract in Ecology, explaining and exemplifying the

di�erent stages of the process: selecting the paper, writing the script, producing

the video, editing the video and promoting the film. Sharing the setbacks and wins

of a video collaboration between researchers and science communicators, we

hope to be a valuable contribution to all the people starting and already working

in the field.
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Introduction

Science videos offer novel and exciting ways of communicating scientific topics (García-
Avilés and de Lara, 2018). However, as researchers, we must ensure scientific rigor in these
new formats, especially in an era with an excess of popular content and misinformation
(Rosenthal, 2020). Video abstracts, i.e., filmed versions of the written abstract of a scientific
paper (Berkowitz, 2013; Spicer, 2014), have the potential to maintain trustworthiness while
connecting the researchers and the institutions with new audiences (Kippes, 2021). Having
scientists promoting their work in a video can also encourage middle school students to
pursue careers in science while demystifying some preconceptions about science and its
stakeholders (Ruzi et al., 2021). Beyond all the workshops and courses (Plank et al., 2017;
Chan, 2019; Angelone et al., 2020) that give researchers the media tools needed to produce
their movies, a new body of work provides first-person testimonies about this process (Krebs
et al., 2020; Smith, 2020; Brennan, 2021; Maynard, 2021).

This practice insight adds to those contributions and gives a unique team perspective
on producing a video abstract. As science communicators, researchers and videographers,
we are working on a project to understand the potential of video abstracts in Ecology
and Environmental Sciences (Ferreira et al., 2021). During the work, along with different
researchers, we produced two video abstracts, with the final goal of evaluating them
from science communication and educational perspectives. Although studying their effects
was important, the production process was also full of valuable lessons and should not
be dismissed as an important output. So we propose the exploration of one of those
videos, adapted from the paper “Spatiotemporal Variation in Pollination Deficits in an
Insect-Pollinated Dioecious Crop,” written by researchers from FLOWer Lab (CFE—Center
for Functional Ecology, University of Coimbra) and published on 22 June 2021 in the journal
Plants (Castro et al., 2021).
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With this practical guide, we intend to build a helpful tool for all
the researchers and communicators that want to initiate themselves
in video abstract production. While sharing our experience, we list
along the way the main steps to take, good practices advice and
some other tips that could be considered.

Production stages

Selecting the paper

Before production starts, it is essential to select the main
topic. In the specific case of a video abstract, we have to
choose a scientific paper. We took into account three factors
for selecting the article. The first one relies on the bonds
established with the researchers. Being updated on the research
unit’s scientific production and aware of future works can be a
challenging task. One way is to promote communication services
among all research groups. So, if a researcher has some ongoing
projects with an audio-visual potential, he/she will contact the
communication office. Our experience tells us that researchers
and groups more aware and skilled in science communication
are the ones who usually accept most of these challenges. We
worked with researchers from FLOWer Lab, who were used to
communicating science. The second factor to consider is the
paper’s topic. Similarly to a press release, where we evaluate
some findings to promote in the media, the video abstract also
needs this kind of assessment. From our point of view, ensuring
that the video is innovative, up-to-date, and has a solid visual
component is important. One strategy is while reading the abstract
try to visualize the concepts. We chose a paper with current and
popular topics, i.e., pollination and biodiversity loss, directly linked
with the UN Sustainable Development Goals (SDGs) (United
Nations, 2015) and with great visual potential. The last aspect to
consider is the release date. For planned dissemination, it helps a
synchronous release with the corresponding paper. So our choice
should preferably point to unpublished papers, already near the
submission stage.

Writing the script

The traditional format for a movie script splits the action into
chapters and scenes. There are some rules for writing a regular
screenplay and some software that can help with that task [e.g.,
Celtx (Celtx Inc, 2022), Final Draft (Cast&Crew, 2022), and Trelby
(Trelby Org., 2022)]. For this purpose, we followed the traditional
structure of a scientific paper (Vachon, 2018): introduction,
methods, results, discussion and conclusions. Accordingly, we
elaborated our film with the same structure. We used the six
formula question (adapted from Chan, 2019) to answer these
questions about the research:

1. What is the problem?
2. Can you provide more details about the problem and why it

is a problem?
3. What are you doing to solve the problem?
4. What have you found out?

5. What is the impact of the research? Why is it important?
6. What is next for your research?

This strategy uses the answers as a starting point for the
script. From this stage onwards, the work is done closely with
the researchers: we created an online working group to discuss
the several versions of the script using a table to deconstruct the
complex ideas and replace the jargon. We registered the predicted
duration according to the measure of 150 spoken words per minute
and added some keywords to help us ensure that the main topics
were covered. Thus, two additional columns were created beside
the column with the text (i.e., the answer to each question): one for
the estimated length and the other for relevant keywords.

Once the script was ready, we decided what footage to get.

“Just as a scientist has to collect data, a filmmaker has to
collect film. Which can be very tedious. But it is the same basic
process. If your interview says the forests are dying, you have
to go find film of dying forests to show your viewers in order to
get them to really grasp what is being said” (Olson, 2018).

We placed the images required to illustrate the text in a final
column. In this stage, we were realistic and creative about what we
could shoot and which royalty-free resources could be used. Which
footage do we already have?Which footage will we have to get?Will
it be necessary to obtain any license? Table 1 shows part of the grid
that we applied.

From our experience, this writing stage is perfect for planning
the budget and deciding what paid resources will be used. Once
we had our final narration, we copied the text section to a new
document and rehearsed the reading. It is necessary to balance
the essential information with the desired length. The definition
used for a science video implicitly considers a short-length content
(Welbourne and Grant, 2016; García-Avilés and de Lara, 2018).
Indeed, our previous work recommended 2–3min as the ideal
length for this kind of videos (Ferreira et al., 2021), and it was
shown that short videos could strengthen long-term information
retention (Slemmons et al., 2018). However, each video has its
own dynamic, goals and target audience, so more studies and
information are necessary to fully ascertain the most appropriate
length. Having said this, we tried to produce a script for the
shortest video possible without compromising all the fundamental
information and rigor.

Producing the video

Our production stage comprised six key moments: narration
recording, on-site film shooting (kiwi orchard in this particular
case), interview recordings, film shooting in the laboratory,
animation development, and online searching for images and
videos free of royalties.

One of the authors, João Loureiro, was the chosen narrator. We
taped the voice-over on a laptop using the external microphone
KIMU Pro (Krom Gaming, 2021) and the free audio software
Audacity (Audacity Team, 2021). We recorded two to three takes
for each paragraph to have some backup audio files and a wider
range of choices.
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TABLE 1 Script grid using the six-formula question (adapted from Chan, 2019).

Question Time Text Keywords Scenes

What is the
problem?

What is
pollination,
and why is it
important?

43 s Pollination is the simple transfer of pollen from
the anthers to the stigmas, culminating in
fertilization; however, this important ecosystem
service is far from being simple, as plants rely on
mutualistic interactions with animals to carry its
pollen.

Pollination Images of the pollination process as
a simple tutorial.Interview?
Animation?

We currently know that the yield and quality of
over 75% of crops worldwide is directly affected by
animal pollination, and the area occupied by
pollinator-dependent crops has increased over the
last decades. Pollination is, therefore, an
important biodiversity-dependent service
supporting food provisioning.

Food
production

For example – we can have images
of different crops (e.g., sunflower,
pear, apple, cherry, kiwi).

General images of orchards,
pollinators, and pollinators.
Wide shots.

Interview?

Before filming, we prepared our camera (Canon EOS 760D)
settings. We usually selected a frame rate of 25 p and a resolution
of 1,920 × 1,080 pixels to shoot in high definition. We tried for
our images to have the same resolution, so the viewer does not
spot differences. In the editing software, it is possible to adjust
the resolution (from a higher resolution to a lower one), but it is
preferable to be consistent from the start. For the web, since most
screens nowadays are HD, the best advice is to shoot in a higher
resolution than 1,280× 720 pixels (Leonard and Kurniawan, 2022).
Also, there is no point in uploading a 4K or 8K video to YouTube if
most of the screens where it will be seen do not have that resolution
(Vachon, 2018). Furthermore, much more space will be needed to
store the files, and the work in the editing software will be much
slower when using such high resolution (Vachon, 2018).

We scheduled two filming sessions on the kiwifruit orchard,
one when the kiwifruit was flowering and the other some months
later during the fruiting season. We filmed various shots (e.g., wide
shots, mid shots, close-ups) and recreated some experiments and
sample collection in the field with the researchers. It is important to
shoot some cutaways: footage of something relevant that allows to
cut between two shots that do not quite match or to provide some
context (Vachon, 2018).

Our first interview (four questions) with the author Sílvia
Castro occurred in the orchard. For that, we used an external
microphone. If possible, one should not rely on the camera’s
microphone because, in many cases, the quality is not the best for
such purposes. Also, one should try to collect a minute or two of
the natural sound of the space where the filming is occurring. This
could be important to help solve editing problems. The second
interview (six questions), with the author Helena Castro, was
conducted in the laboratory and was filmed by the communication
team from the Communication Division of the University of
Coimbra. From our perspective, in closed spaces, it is important to
choose a background that tells something to the audience about the
interviewee and the research. Also, look for places well-lit where
it is possible to avoid noises and interruptions. We wrote a set of
possible questions not shared in advance with the interviewees to
keep their reaction and answers spontaneous. Only the main topics
were provided in advance. While filming an interview, remember
that the person in front of you is usually unfamiliar with the camera.
The lens can be intimidating, so we tried to provide a relaxed

environment and repeat the take as many times as needed. Usually,
we shoot 3–4 takes for each question. From our understanding,
the more takes we collect, the better, especially for the editing,
where some problems not precepted during filming day could arise
(e.g., interviewees looking directly at the camera instead of the
interviewer) (Vachon, 2018).

After the interviews, we scheduled an afternoon with the
authors Helena Castro, Catarina Siopa, and Hugo Gaspar to
recreate on film some of the paper’s laboratory methods: identifying
pollinator species and measuring and weighing the kiwi fruits.

The use of motion graphics (animations) came from the need
to present some concepts in a simple and comprehensive way.
Graphic designer André Ferreira was in charge of producing two
animated clips. After his first read of the script (Table 1), we
discussed what kind of elements were most suitable to animate. We
opted to illustrate two scenes, one about the pollinator’s decline
and its causes and the other showing the kiwi production area
in Portugal and the location of the orchards used in the study.
Two software were used for this task, one to illustrate, Adobe
Illustrator (Adobe, 2022b), and the other to animate, Adobe After
Effects (Adobe, 2022a). The latter allowed to animate the elements
drawn with Adobe Illustrator. This process of asset creation and
post-production animation took ∼8 h to be done. Videos that are
entirely infographic might take weeks to produce.1

Lastly, we searched online for free stock videos to enrich our
catalog. We started the search with our keywords and refined
it into more specific concepts. Different stock footage providers
[e.g., Pexels (Canva, 2022), Videvo (Videvo, 2022), and Videezy
(Eezy Inc, 2022)] offered the ideas and concepts we could not
get on camera. Also, it was necessary to select the background
music. We bought the music “Colorful Dots”2 on the website
PremiumBeat (Shutterstock, 2021), but there are other free options
that can be explored [e.g., YouTube Audio Library, Free Music
Archive (WFMU, 2022)]. Search for the mood and genre that suits
your film best and follow the suggestions of similar tracks the
website provides.

1 This was a free collaboration. This kind of work normally has a cost

of 30e/h.

2 The price of the standard license is 48.90e.
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FIGURE 1

Screenshots from the final version of the video abstract.

Editing the video

Before editing, organize all your material so that its usage is
practical, intuitive, and accessible. We present an example of our
folder organization:

- PROJECT: where we kept all the versions of the projects
containing our work baseline. We saved daily copies with the
date (e.g., Pollination 2020-06-04 Proj) to quickly go back to
previous versions if necessary.

- RUSHES: with all the images we used for editing,
including interviews, cutaways, animations, and field or
laboratory footage.

- SOUND: with all the audio resources like music, narration or
ambient sound.

- RENDERS: with final versions of our film, which we produced
by reviewing andmodifying after sharing and having feedback
from colleagues and friends.

- RESOURCES: with all extra material that will go into the
film, such as photographs, titles, logos, animations, and
other resources linked to the movie, such as licenses, notes,
and scripts.

With all the data organized, it was time to review our footage
and take some notes. In each sequence, we wrote what worked
and what did not, what we liked best, and what could work as
a transition to another shot. We suggest creating a detailed plan

with the moments where the points of interest show up in each
sequence. An accessible software that the person feels comfortable
using is also recommended. We used Adobe Premiere Pro 2022
(Adobe, 2022c),3 but some software with free versions have similar
performance and features as paid ones [e.g., iMovie (Apple, 2022),
DaVinci Resolve (Blackmagic Design, 2022) and HitFilm Express
(FXhome, 2022)]. With all the assets organized, we started the post-
production process. The narration and interviews were the first files
to be imported into the timeline. In doing that, we create an audio
structure that respects the order of the script. Once we had an audio
track with the correct rhythm, we added the music and started to
drag in the footage.

In this stage, we tried different approaches. Trial and error are
part of the process. Also, from our practice, taking some breaks
and returning to your project with a fresh look is crucial. Once we
had our first version, which took 1 week to produce, we shared it
with the researcher’s team and started to discuss possible ways to
improve it. Our movie had six versions until we were completely
satisfied with the final result. From the first version to the last one,
the changes were mainly in the aesthetic and number of titles and
the display of some scenes. We add a new split-screen scene layout
and a google earth traveling shot. Our final version (Figure 1) was
5min and 20 s long.

3 An Adobe Student License costs 19,99e/month in the first year and 30,74

e/month after that.
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Promoting our film

The video was uploaded and launched on CFE YouTube
Channel on 14 September 2021 (Ferreira, 2021). We produced a
specific thumbnail for the video and titled it “Pollination deficit
in kiwifruit.” This shortened title delivered the message more
concisely because the paper’s original title was too long and not very
appealing for dissemination purposes (Bell, 2020).

After an online presence of 10 months, the video achieved
1,055 views and a watch time of 35.5 h. By exploring the video
analytics available in the YouTube Studio control panel, we can
study audience retention, a measure that helps to see how often
each moment the video is being watched as a percentage of total
views (Bell, 2020). Rewinding and re-watching can result in values
higher than 100%. The average view duration was 2:01min, less
than half its length, and the average percentage viewed was 37.7%.
Also, 62% of the viewers are still watching at around 0:30min,
which is typical for these videos. Another available measure is
the relative audience retention, which shows the video’s ability to
retain viewers during playback by comparing it to all YouTube
videos of similar length. These data help us to understand the
viewers’ behavior.

YouTube was not the only social network where the video was
uploaded. There was a planned dissemination strategy between
the communication office and the researchers. The Instagram,
Facebook, Twitter and Linkedin accounts from CFE, FLOWer
Lab and the researcher’s personal pages worked in unison to
disseminate the video. Also, we associated the movie premiere
with the celebration of the Ecology Day (14 September). We
previously registered our film release as one of the activities on the
official platform created to promote Ecology worldwide. Finally, the
video was also uploaded on the paper’s main page in the journal
“Plants” (https://www.mdpi.com/2223-7747/10/7/1273).

Discussion

The low-cost and do-it-yourself paradigms (Brennan, 2021;
Maynard, 2021), supported by learning tools for filmmaking
(Angelone, 2019; Angelone et al., 2020), are important drivers in
the academic science video universe. Although, and not forgetting
the efforts of user-generated content (Erviti, 2018), our work with
video abstracts showed that professional and semi-professional
formats that blend different genres and styles (e.g., animation)
are more popular than amateur productions (Thelwall et al.,
2012; Velho and Barata, 2020; Ferreira et al., 2021). So, in the
search for a more compelling video abstract in Ecology, with an
informative and entertaining narrative that does not forget the rigor
(Pavelle et al., 2020), researchers could join efforts with science
communicators, designers, journalists and media producers, using
the resources available at their institutions and universities (Smith,
2020). Our case study promoted the knowledge exchange between
the different players involved: on one side, the researchers learned
new tools and technics to communicate their science, and on
the other side, the communicator/producer had scientific support
throughout the process (e.g., to choose the most appropriate
images of the study species). Planning all the presented steps—
writing, producing, editing and promoting—from the start is
vital. For example, to disseminate our video is not enough to

upload it online (Finkler et al., 2019). It is a strategy that requires
time, contacts and resources (Erviti and Stengler, 2016; Vachon,
2018).

Each stage of the production process had its own setbacks.
Matching the script with the desired length, finding the ideal
footage from the online providers, guiding the interviewee along
the interview or editing the final video version were some of the
main challenges. Also, being able to in-depth analyze the analytics
of the video is one of our goals for future work. Understanding
audience behavior on different social media (not only on YouTube)
(Kaul et al., 2020; Pavelle et al., 2020) will allow us to explore new
models and procedures.

Science video as an area of study has grown in the last
decade (Rosenthal, 2020), and methodological approaches to video
production are needed: in different formats, scientific areas, topics
and intervenients. This work intends to be a testimony and
example of creating a video abstract from scratch. Exchanging
experiences between researchers who embark on the audio-visual
adventure allows us to grab new pieces to this global puzzle and
challenging task.

Data availability statement

The original contributions presented in the study are included
in the article/supplementary material, further inquiries can be
directed to the corresponding author.

Ethics statement

Written informed consent was obtained from the individual(s)
for the publication of any identifiable images or data included in
this article.

Author contributions

SC and HC provide the interviews. JL was responsible for the
voiceover. SC, HC, HG, and CS recreate the experiments on the
field and in the laboratory. MF was responsible for conceptualizing
the film, recording the video and audio, editing it, and promoting
it on social media. All authors collaborate on writing the script,
preparing the filming sessions, and discussed and contributed to
the final manuscript.

Funding

This work was carried out at the R&D Unit Center for
Functional Ecology—Science for People and the Planet (CFE), with
reference UIDB/04004/2020, financed by FCT/MCTES through
national funds (PIDDAC) and was also supported through an
individual grant to MF (SFRH/BD/131072/2017).

Acknowledgments

Karine Paniza and Marta Costa are acknowledged
for their valuable help with sound and image recording.

Frontiers inCommunication 05 frontiersin.org

https://doi.org/10.3389/fcomm.2023.1060567
https://www.mdpi.com/2223-7747/10/7/1273
https://www.frontiersin.org/journals/communication
https://www.frontiersin.org


Ferreira et al. 10.3389/fcomm.2023.1060567

André Ferreira is thanked for the production of the
video animations.

Conflict of interest

The authors declare that the research was conducted in the
absence of any commercial or financial relationships that could be
construed as a potential conflict of interest.

Publisher’s note

All claims expressed in this article are solely those
of the authors and do not necessarily represent those of
their affiliated organizations, or those of the publisher,
the editors and the reviewers. Any product that may be
evaluated in this article, or claim that may be made by
its manufacturer, is not guaranteed or endorsed by the
publisher.

References

Adobe. (2022a). Adobe After Effects (22.5). San Jose, CA: Adobe. Available online at:
https://www.adobe.com/pt/products/aftereffects.html (accessed July 28, 2021).

Adobe. (2022b). Adobe Illustrator (26.4.1). San Jose, CA: Adobe. Available online at:
https://www.adobe.com/pt/products/illustrator.html (accessed July 28, 2021).

Adobe. (2022c). Adobe Premiere Pro (22.5). San Jose, CA: Adobe. Available online
at: https://www.adobe.com/pt/products/premiere.html (accessed July 28, 2021).

Angelone, S. (2019). A new generation of scientists-as-filmmakers: experiences
gained in Switzerland. Sci. Commun. 41, 369–377. doi: 10.1177/1075547019837620

Angelone, S., Soriguer, R. C., and Melendo, A. (2020). Filmmaking courses for
scientists help promote richer alternatives to chronological narratives. Stud. Higher
Educ. 45, 2001–2010. doi: 10.1080/03075079.2019.1604651

Apple. (2022). iMovie. Resten: Apple.

Audacity Team. (2021). Audacity (2.4.2). Michigan, MI: Audacity Team. Available
online at: https://www.audacityteam.org/ (accessed May 10, 2021).

Bell, B. S. A. (2020). “Social media for ecologists: YouTube,” in Social Media for
Ecologists: Improving Your Impact and Engagement Across Platforms. London: British
Ecological Society.

Berkowitz, J. (2013). Video Abstracts, the Latest Trend in Scientific Publishing.
University Affairs. Available online at: https://www.universityaffairs.ca/features/
feature-article/video-abstracts-the-latest-trend-in-scientific-publishing/ (accessed
July 14, 2022).

Blackmagic Design. (2022). DaVinci Resolve. Port Melbourne, VIC: Blackmagic
Design. Available online at: https://www.blackmagicdesign.com/pt/products/
davinciresolve (accessed July 14, 2022).

Brennan, E. B. (2021). Why should scientists be on YouTube? It’s all about bamboo,
oil and ice cream. Front. Commun. 6, 1–13. doi: 10.3389/fcomm.2021.586297

Canva. (2022). Pexels. Sydney, NSW: Canva. Available online at: https://www.pexels.
com/ (accessed June 22, 2022).

Cast&Crew. (2022). Final Draft. Burbank: Cast&Crew. Available online at: http://
www.finaldraft.com/ (accessed July 14, 2022).

Castro, H., Siopa, C., Casais, V., Castro, M., Loureiro, J., Gaspar, H., et al. (2021).
Spatiotemporal variation in pollination deficits in an insect-pollinated dioecious crop.
Plants 10, 71273. doi: 10.3390/plants10071273

Celtx Inc (2022). Celtx. St. John’s: Celtx Inc. Available online at: https://www.celtx.
com/index.html (accessed July 14, 2022).

Chan, G. (2019). Low Cost Film Making. Film Course presented at Science Retreats,
Évora, Portugal.

Eezy Inc (2022). Videezy. Bowling Green: Eezy Inc. Available online at: https://pt.
videezy.com/ (accessed July 14, 2022).

Erviti, M. C. (2018). “Producing science online video,” in Communicating Science
and Technology Through Online Video, eds B. Léon, and M. Bourk (London:
Routledge), 28–40. doi: 10.4324/9781351054584-3

Erviti, M. C., and Stengler, E. (2016). Online science videos: an exploratory study
with major professional content providers in the United Kingdom. J. Sci. Commun. 15,
1–29. doi: 10.22323/2.15060206

Ferreira, M. (2021). Pollination Deficit in Kiwifruit. YouTube. Available online at:
https://youtu.be/6LcGI_Eu7Ro (accessed July 15, 2022).

Ferreira, M., Lopes, B., Granado, A., Freitas, H., and Loureiro, J. (2021). Audio-
visual tools in science communication: the video abstract in ecology and environmental
sciences. Front. Commun. 6, 596248. doi: 10.3389/fcomm.2021.596248

Finkler, W., Higham, J. E. S., León, B., Aitken, R. E., Finkler, W., Higham, J. E. S.,
et al. (2019). Bridging the void: science communication videos for sustainable whale
watching. Int. J. Sci. Educ. B 55, 1–15. doi: 10.1080/21548455.2019.1671636

FXhome. (2022). HitFilm Express. Norwich: FXhome. Available online at: https://
fxhome.com/product/hitfilm (accessed July 14, 2022).

García-Avilés, J. A., and de Lara, A. (2018). “An overview of science online video,”
in Communicating Science and Technology Through Online Video, eds B. Léon, and M.
Bourk (London: Routledge), 15–26. doi: 10.4324/9781351054584-2

Kaul, L., Schrögel, P., and Humm, C. (2020). Environmental science
communication for a young audience: a case study on the #EarthOvershootDay
campaign on YouTube. Front. Commun. 5, 1–17. doi: 10.3389/fcomm.2020.
601177

Kippes, R. (2021). El videoartículo como recurso narrativo clave para la
comunicación de la ciencia en los nuevos entornos digitales. JCOM Am. Latina 04,
6. doi: 10.22323/3.04010206

Krebs, C. L., Loizzo, J. L., Stone, W. A., and Telg, R. W. (2020). Scientist online:
entomologists’ experiences engaging with school audiences through Skype in the
classroom. Front. Commun. 5, 1–10. doi: 10.3389/fcomm.2020.576593

Krom Gaming. (2021). Kimu Pro. Available online at: https://www.kromgaming.
com/en/microphones/kimu-pro (accessed April 16, 2020).

Leonard, M., and Kurniawan, M. (2022). A Beginner’s Guide to Video Resolution.
Adobe. Available online at: https://www.adobe.com/creativecloud/video/discover/
video-resolution.html (accessed July 14, 2022).

Maynard, A. (2021). How to succeed as an academic on Youtube. Front. Commun.
2, 1–9. doi: 10.3389/fcomm.2020.572181

Olson, R. (2018). Don’t Be Such a Scientist, 2nd Edn. Washington, DC: ISLAND
PRESS. doi: 10.5822/978-1-61091-918-0

Pavelle, S., Wilkinson, C., and Wilkinson, C. (2020). Into the digital wild :
utilizing Twitter, Instagram, You Tube, and Facebook for effective science and
environmental communication. Front. Commun. 5, 1–8. doi: 10.3389/fcomm.2020.5
75122

Plank, M., Molnár, A. D., and Marín-Arraiza, P. (2017). “Extending media
literacy education: the popular science video workshop,” in IFLA World Library and
Information Congress, 83rd IFLA General Conference and Assembly-IFLA WLIC
2017-Wroclaw, Poland-Libraries. Solidarity Society (Wroclaw).

Rosenthal, S. (2020). Media literacy, scientific literacy, and science videos on the
internet. Front. Commun. 5, 1–7. doi: 10.3389/fcomm.2020.581585

Ruzi, S. A., Lee, N. M., and Smith, A. A. (2021). Testing how different narrative
perspectives achieve communication objectives and goals in online natural science
videos. PLoS ONE 16, 1–23. doi: 10.1371/journal.pone.0257866

Shutterstock. (2021). Premium Beat. New York, NY: Shutterstock. Available online
at: https://www.premiumbeat.com/ (accessed May 11, 2021).

Slemmons, K., Anyanwu, K., Hames, J., Grabski, D., Mlsna, J., Simkins, E.,
et al. (2018). The impact of video length on learning in a middle-level flipped
science setting: implications for diversity inclusion. J. Sci. Educ. Technol. 27, 469–479.
doi: 10.1007/s10956-018-9736-2

Smith, A. A. (2020). Broadcasting ourselves: opportunities for researchers
to share their work through online video. Front. Environ. Sci. 8, 150.
doi: 10.3389/fenvs.2020.00150

Spicer, S. (2014). Exploring Video abstracts in science journals: an overview
and case study. J. Libr. Schol. Commun. 2, 1110. doi: 10.7710/2162-3309.
1110

Thelwall, M., Kousha, K., Weller, K., and Puschmann, C. (2012). Assessing
the impact of online academic videos. Library Inform. Sci. 5, 195–213.
doi: 10.1108/S1876-0562(2012)0000005011

Trelby Org. (2022). Trelby. Available online at: https://www.trelby.org/ (accessed
July 14, 2022).

United Nations (2015). The 2030 Agenda for Sustainable Development. New York,
NY: United Nations.

Vachon, R. (2018). Science Videos: A User’s Manual for Scientific Communication.
New York, NY: Springer. doi: 10.1007/978-3-319-69512-9

Frontiers inCommunication 06 frontiersin.org

https://doi.org/10.3389/fcomm.2023.1060567
https://www.adobe.com/pt/products/aftereffects.html
https://www.adobe.com/pt/products/illustrator.html
https://www.adobe.com/pt/products/premiere.html
https://doi.org/10.1177/1075547019837620
https://doi.org/10.1080/03075079.2019.1604651
https://www.audacityteam.org/
https://www.universityaffairs.ca/features/feature-article/video-abstracts-the-latest-trend-in-scientific-publishing/
https://www.universityaffairs.ca/features/feature-article/video-abstracts-the-latest-trend-in-scientific-publishing/
https://www.blackmagicdesign.com/pt/products/davinciresolve
https://www.blackmagicdesign.com/pt/products/davinciresolve
https://doi.org/10.3389/fcomm.2021.586297
https://www.pexels.com/
https://www.pexels.com/
http://www.finaldraft.com/
http://www.finaldraft.com/
https://doi.org/10.3390/plants10071273
https://www.celtx.com/index.html
https://www.celtx.com/index.html
https://pt.videezy.com/
https://pt.videezy.com/
https://doi.org/10.4324/9781351054584-3
https://doi.org/10.22323/2.15060206
https://youtu.be/6LcGI_Eu7Ro
https://doi.org/10.3389/fcomm.2021.596248
https://doi.org/10.1080/21548455.2019.1671636
https://fxhome.com/product/hitfilm
https://fxhome.com/product/hitfilm
https://doi.org/10.4324/9781351054584-2
https://doi.org/10.3389/fcomm.2020.601177
https://doi.org/10.22323/3.04010206
https://doi.org/10.3389/fcomm.2020.576593
https://www.kromgaming.com/en/microphones/kimu-pro
https://www.kromgaming.com/en/microphones/kimu-pro
https://www.adobe.com/creativecloud/video/discover/video-resolution.html
https://www.adobe.com/creativecloud/video/discover/video-resolution.html
https://doi.org/10.3389/fcomm.2020.572181
https://doi.org/10.5822/978-1-61091-918-0
https://doi.org/10.3389/fcomm.2020.575122
https://doi.org/10.3389/fcomm.2020.581585
https://doi.org/10.1371/journal.pone.0257866
https://www.premiumbeat.com/
https://doi.org/10.1007/s10956-018-9736-2
https://doi.org/10.3389/fenvs.2020.00150
https://doi.org/10.7710/2162-3309.1110
https://doi.org/10.1108/S1876-0562(2012)0000005011
https://www.trelby.org/
https://doi.org/10.1007/978-3-319-69512-9
https://www.frontiersin.org/journals/communication
https://www.frontiersin.org


Ferreira et al. 10.3389/fcomm.2023.1060567

Velho, R. M., and Barata, G. (2020). Profiles, challenges, and motivations
of science YouTubers. Front. Commun. 5, 1–15. doi: 10.3389/fcomm.2020.5
42936

Videvo. (2022). Videvo. Oxford: Videvo. Available online at: https://www.videvo.
net/ (accessed June 22, 2021).

Welbourne, D. J., and Grant, W. J. (2016). Science communication on YouTube:
factors that affect channel and video popularity. Public Understand. Sci. 25, 706–718.
doi: 10.1177/0963662515572068

WFMU. (2022). Free Music Archive. New Jersey: WFMU. Available online at:
https://freemusicarchive.org/ (accessed July 14, 2022).

Frontiers inCommunication 07 frontiersin.org

https://doi.org/10.3389/fcomm.2023.1060567
https://doi.org/10.3389/fcomm.2020.542936
https://www.videvo.net/
https://www.videvo.net/
https://doi.org/10.1177/0963662515572068
https://freemusicarchive.org/
https://www.frontiersin.org/journals/communication
https://www.frontiersin.org

	Video abstract production guide
	Introduction
	Production stages
	Selecting the paper
	Writing the script
	Producing the video
	Editing the video
	Promoting our film

	Discussion
	Data availability statement
	Ethics statement
	Author contributions
	Funding
	Acknowledgments
	Conflict of interest
	Publisher's note
	References


